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Marketing Your Psychology Private Practice: Important "Shifts"
Solid clinical knowledge and skills may be enough for providing good therapy. However, it is not enough to get
referrals and attract clients.
Getting clients is key to building a thriving practice. But this is where many practitioners struggle.
Many therapists feel awkward about marketing.
Marketing is simply getting the word out about who you are and what you do for people.
It?s telling people what you do over and over. There are many ways of telling people ? in person, in writing,
through the media and by phone. You have to tell them. You can?t just wait for the phone to start ringing.
Marketing beneﬁts your community because they can access the help you provide.
Marketing builds your practice as it generates referrals.
This can seem like an enormous challenge for many mental health professionals. Many of us are not comfortable
with promoting ourselves or our services. We tend to like to provide our helpful services, but become shy about
promoting them.
Understanding more about what marketing is and some simple, eﬀective ways to do it can help. Shedding
unhelpful limiting beliefs about ourselves, marketing and what we can do and how we should do it may also be
necessary.
Developing know-how and skills will also go a long way toward becoming more comfortable with marketing our
practice.
Of course, our marketing and materials must be in keeping with the dignity of our profession.
Good marketing is engaging people in a consideration of taking a step that will result in their greater good. Good
marketing strategies develop when we select methods that ﬁt well with who we are as individuals.
For example, if you like to write but do not like to speak to groups, your marketing should emphasize your writing
talents. Those of you who enjoy speaking and making presentations will ﬁnd this is an excellent way to get the
word out.
You may think, ?But I?m not a business person. How can I eﬀectively market my practice and get clients??
Don?t lose sight of why you are a therapist. Stay connected to it. But regardless of where you are in your learning
about the business side of private practice, you can learn step by step how to get clients.
The key to marketing psychotherapy services is choosing a set of simple eﬀective things to do, and do them
consistently
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